
Colour coded sections make it easy to navigate
•	 What you have
•	 What you could have in the future
•	 How you could get more

The most important numbers are in big circles 
that stand out at a glance. Members can then 
drill down into each section if they want to.

Small print is turned into short, friendly copy, 
so members don’t feel things are being hidden.

Language is positive and friendly – it’s about 
‘saving money, using money, things you could 
do and what you might get’.

Every section ends by showing members how 
to make changes or find out more.

Money in and money out is shown like a credit 
card or bank statement – something members 
are already familiar with and understand.

Confusing phrases like “at today’s prices” 
and jargon like “inflation” are replaced with 
friendly, clear explanations.

Focus in on long term gains – the difference 
between what you’ve saved and the amount in 
your Plan. More motivating and relevant than 
changes within one year.
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